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Do you have ambitious
growth plans for your company,
but a limited marketing budget?
There's no need to compromise
your goals. There are lots of
great, budget-smart tactics that
will put your business on the
fast track--even if you don't
have deep pockets. Here's a list
of eight proven marketing tools
and tactics specially created for
the budget-conscious
entrepreneur.

1. Customer rewards:
Since it may cost as much as
five times to win a new
customer than to retain an old
one, customer reward programs
are a lower-cost alternative to
acquisition marketing. Create
and actively promote a loyalty
program that rewards on
enrollment and then provides
graduated incentives to your
best customers. To keep
customers coming back,
provide in-kind rewards rather
than gifts from other

2. Opt-in e-mail: E-mail is a
low-cost, high-return way to
enhance customer relationships
and increase sales. E-mail
campaigns can be conducted
for a fraction of the cost of other
tactics and can be executed in
weeks, not months. The key is
to e-mail as often as twice
monthly, but only to an in-house
list of members who have
agreed to receive e-mail from
You.
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Keep the content extremely
relevant, and you will see
response rates climb.

3. Local paid search: The
vast majority of American
shoppers do research online
before making a purchase.
They already know what they
want to buy-they're just looking
for the right place to buy it.
Google and Yahoo!, among
others, offer services for local
advertisers, and Yahoo!'s Local
Sponsored Search program
provides a locator page that will
drive traffic to your store even if

“To keep customers coming

back, provide in-kind rewards rather

than gifts from other vendors.”

you don’t have your own
website.

Visit

http://smallbusiness.yahoo.com/

and click on "Market Your
Business Online" to find out
more.

“Word-of-mouth is often the
most desirable form of marketing.
To get people talking, run a

contest....”
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4. Marriage mail: Trying to
reach consumer households in
specific market areas? Your
own direct-mail campaign could
cost a small fortune. Instead,
use "marriage mail"--send your
ad or coupon in a joint mailing
with other advertisers. A leading
provider is Valpak, which
designs, prints and mails more
than 20 billion ads each year,
providing an affordable
alternative to stand-alone direct
mail.

5. Media Relations: Do-it-
yourself PR is a lower-cost
alternative to advertising, but it
requires know-how and time.
For best results, tailor your
stories to the needs of the
individual media outlets on your
list. Then send a release or
pitch letter, and follow up by
phone. These initial contacts
should lay the groundwork for
ongoing relationships with key
members of the press.

Continued in next issue



Calvert Green Expo at
Jefferson Patterson Park.
September 27, 2009 — Come
learn about one of the fastest
growing industries.

Registration is open for
vendors or exhibitors who wish
to participate. The registration
fee is $20, and 501(C)(3) non-
profit organizations may
register for free. Email it to
calvertgreenexpo@gmail.com
or fax to (410) 586-1234. Go to
www.calvertgreenexpo.org

Stay On Top of Your Credit

The scoop on scores
Your FICO score makes a big
difference in how lenders see
you—and what they'll charge you.

WHAT
GOES INTO
YOUR FICO
SCORE

How timely you've been with payments

B How much you owe compared with
your total available credit

m How long a credit history you have

m Whether you've recently taken on new
creditidelt

= What mix of credit types you have
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Online Links Regarding Stimulus Funds

www.sba.gov/recovery/information - The
stimulus bill provides $730 million to Small
Business Administration (SBA). The Small
Business Administration (SBA) Recovery
Information Center details tax incentives
and financing opportunities available.

www.recovery.maryland.gov - The
Maryland Department of Business and
Economic Development (DBED) website
providing information and tools necessary
to track the statewide progress of MD’s
Recovery and Reinvestment plan. DBED is
also designing a contractor outreach and
education plan and a new business alliance
program to promote stimulus opportunities
to Maryland businesses.

http://statestat.maryland.gov/taxbusiness.a
sp - Tax Benefits for Businesses

Helping Small and Family Owned
Businesses

www.recovery.gov — The Federal
Government website serves as the main
vehicle to provide every citizen with the
ability to monitor the recovery progress.

www.dot.gov/recovery/ost/osdbu/index.htm

www.sba.gov/fedcontractingtraining - The
training course, "Recovery Act
Opportunities: How to Win Federal
Contracts," is an online course that
provides information about the federal
marketplace, and where to find contract
and Recovery Act opportunities.




Small Business Development Center
(SBDC) Southern MD Workshops
CLASSES FORMING NOW

The SBDC FALL 2009 course schedule
includes classes such as...

Building a Successful Business Plan
Financing Your Small Business
QuickBooks

Legal and Records Management

...and are offered at CSM's locations in La
Plata, Lexington Park and Prince Frederick.
To register, call the SBDC main office at 301-
934-7583. To view schedule, visit
www.sbdchelp.com/seminars.html
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New Economy, New Business, New Customer
SBDC Workshop, 9/29/09 8am-10am LaPlata
CSM. As a participant, you will also examine
whether the original business concept makes
sense in new economic conditions and
consider what the business owner can
reasonably accomplish with limited financial
and human resources to make a difference in
their business model and their revenue.

CCMBA and Other Business Events

September 15, 2009 — SO MD Minority and
Disadvantaged Business Opportunities and Economic
Development Town Hall Meeting. 7pm. Sponsored
by the So MD Consortium of African American
Community Organizations. 98 Central Square Drive,
Prince Frederick 20678. Other town hall meetings to
be scheduled in Charles County.

October 16, 2009 — Friday — Executive
Entrepreneurship Speaker Series - 6:30-8:30pm.
Guest Speaker Mr. Darryl Hill, former football player
and owner of Green Hill Energy Alliance will share
How to Grow a Business Through Collaborations.
CSM, SMECO and BB&T Bank sponsors. College of
Southern MD Prince Frederick Campus, Room 119.

November 12, 2009 — Thursday - “Business and
Bagels” 8:00 a.m. — 9:30 a.m.; Share Business
Questions with other growing Business Owners in a
Roundtable discussion format. Topics will include
business issues such as Workers Compensation,
Payroll Taxes, and Legal Issues. Dreamweavers
restaurant in Prince Frederick, MD (Former location of
Moms in the Kitchen) — Breakfast A la Carte

Other dates — www.calvertcountymba.org

SMECO Joins 15

Energy Related
Companies to Sign
Public Service
Commission Diversity
Program MOU

Baltimore, MD - The
Maryland Public Service
Commission has reached an
agreement with a total of 15
companies in 2009. As part of
this agreement, each
participating utility agreed to
strive to meet the State’s 25
percent goal for Minority
Business Enterprise (MBE)
participation, one of the most
aggressive goals in the
country. In addition to
increasing utility contracting

targets generally, the MOU sets
aggressive sub-targets for
women, minority and disabled-
service veteran owned
businesses.

Under the new agreement,
the signing utilities will develop
and implement procedures and
report annually to the
Commission regarding their
plans to meet the annual
targets and their success in the
prior year. In addition to the
concrete contracting goal, the
new agreement also clarifies
and makes uniform the data
each utility will collect and
report and resolves concerns
regarding certification of
qualifying vendors.

The companies that signed
include, Baltimore Gas and
Electric Co., Verizon Maryland,
Inc., The Potomac Edison Co.
d/b/a Allegheny Power, PHI
Holdings, Inc., Delmarva
Power & Lights Co.,
Washington Gas Light Co.,
Qwest Communications Co.,
First Transit’s (BWI Airport),
X0 Communications, the
Association of Maryland Pilots,
Southern Maryland Electric
Cooperative, Inc., Choptank
Electric Cooperative, Pivotal
Utility Holdings d/b/a Elkton
Gas, Chesapeake Utilities
Corporation, and Easton
Utilities Commission.

The purpose of the Calvert Dollars and Sense Newsletter is to provide information to the community about topics such as
health, finances, entrepreneurship, food, and legal matters in a quick and easy to read format. Please note that the articles

are for information purposes only and should not be considered consulting services.




